2021-2022 SCHOOL YEAR 6
WATER INTAKE UNIDOS CONTRA

LA DIABETES
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During the 2021-2022 school year IDEA had 12 schools across the Rio Grande Valley participate
in the Life Is Sweet Enough Campaign- a campaign designed by Unidos Contra La Diabetes to
promote the reduction of sugary beverage intake and prevent Diabetes Type 2. As a participating
partner, IDEA was given 150 reusable water bottles for the students. During the school year, IDEA
kept track of how many water bottles were being refilled at each water fountain in each school to
measure the impact of the campaign. The results indicate that the water consumption of
students in each school did increase as seen in graph 2. In addition, there was a total of 216,859

water bottle refills across all participating schools as seen in graph 1.




